
  

 A Case Study by Rosemary Beach  

This is a tale of the perfect storm of client business development, marketing and an event:  Target 
Canada's insolvency. In February 2015, www.blaneystargetccaa.com was born. This website/blog/portal 
attracted the attention of national (the Globe and Mail, The Toronto Star) and international media, 
extending itself to further media exposure with media quotes and on-air interviews. A marketing strategy 
leveraged for the benefit of Blaney McMurtry LLP that included immediate file growth and new clients. 
 
It starts with a smart, seasoned commercial litigation lawyer: Lou Brzezinski, specializing in insolvency 
and fraud, and armed with a savviness for advanced marketing and business development and a 
knowingness of where the opportunities might lie.  Due credit goes to his sharp Associate who gathered 
and researched all the information for this website.  
 
Applying substantive practice capabilities in the areas of insolvency and fraud matched with proven legal-
process methodologies, Mr. Brzezinski leveraged his position as lawyer and marketer using a newly 
created website/informational blog, SEO and the power of the media (media mentions) to help guide his 
clients and garner the interest of new clients for the Target insolvency process. The website was primarily 
used for creditors and litigants who have a stake in Target Canada's restructuring for the purposes of 
being part of a committee. We identified a niche market, namely unpaid suppliers and creditors, whose 
interest in financial recovery was paramount. These creditors were amongst the largest in the world, and 
included both local and regional businesses.  Many creditors and media have already subscribed to the 
blog.  
 
The media's interplay with the website/blog resource was viewed as an exercise in good faith for public 
consumption and possible effective influence on the legal process of this case. Because of this resource, 
Blaney McMurtry LLP was perfectly positioned to be appointed as representative counsel to all suppliers 
of Target Canada by way of a court order. On February 19, 2015, Justice Morawetz made a further 
Endorsement directing the Monitor to provide additional information within a designated timeline, and 
authorizing Blaneys and Solmon Rothbart Goodman (“SRG”) to act as suppliers counsel for the purposes 
of this information gathering process. As a result, all suppliers will have to deal through Blaney McMurtry 
LLP in order to be part of the insolvency process.  
  
Participatory marketing in this specific case transcended the practice specialty area to see what the 
clients' needs are relative to their problem or industry. It allowed the public to see the lawyer's full range 
of capabilities and a real-time case that was rapidly unfolding in the media. The lawyer was given the 
opportunity to break out of the mold to capture the attention of his intended market. It all took place in 2 
weeks at a very modest cost. 
 
Working collaboratively meant that modern marketing practices were infused and there was opportunity 
to facilitate the process – providing insights and enabling the lawyer to guide his own marketing.  All 
based on the media exposure and awareness of the law firm 'brand' (Blaney McMurtry), its litigation 
group and the team leading to furthering the marketing strategy to heightened levels to pull clients to 
the firm.   
 
Successful marketing professionals provide the marketing knowledge, expertise, expected outcomes, 
deliverables and good alternatives for a win-win scenario. It is up to the lawyer to make his own 
marketing narrative in an environment ripe for information, solutions and new client development. 

"I want to express my sincere thanks to you Rosemary, for your efforts and assistance in the 
creation, development and execution of the website "Blaneys On Target" 
www.blaneystargetccaa.com. It has been a huge success and has been widely mentioned in the 
press. Without You, it would not have happened" - Quote by Lou Brzezinski.  

A multi-continuum of marketing and client development, engagement practices cross all platforms: 
digital innovations, thought leadership and marketing integration. Professional Marketers help guide the 
participatory process and initiatives for strengthened client relationships.   
 
We continue to evaluate daily what's working as the Target Canada case percolates. 
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A Multi-Channel Program Includes:  
  
- Online Presence, Search, Engagement &  

- Thought Leadership: new, different and compelling content. Engage early and fast.  
- Technology and data to personalize for a smarter client experience.  
- Great client experiences at every step of a client's (high-value) decision journey.  
- A unified view with clients requires connecting at every level. 
 
 
Best Practices Modern Marketing For: 
 
- High Value Client relationships 

 
- Marketing-centric CRM programs 

 
- Personalizing High Value Customer 

 
- Integration Plans 

 
 
 
 
 
 
 
 

 
Rosemary Beach, Consultant is Currently Providing Advanced Strategic Leadership in Communications, 
Marketing & Business Development at Law Firms ranging from Large to Mid-Sized. She has up to 20 
years of Integrated Marketing and Communications experience as Agency Senior Account/Business 
Director or Senior Marketing Manager in Roles Servicing Large Global Organizations such as RBC 
Insurance, Cadbury Adams, Ford, CNIB and Janssen-Ortho. 
 
Contact Rosemary Beach at 416 949-5148 For A Presentation to Get Started. 
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